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INSTRUCTIONS: 

Answer Question ONE which is COMPULSORY and any other two. 

 

 

QUESTION ONE (COMPULSORY) (30 MARKS) 

 

a) There are different types of innovation.  Discuss FIVE types of innovation that are 

utilized in marketing.                                      (8 marks) 

b) Analyze the challenges managers face in managing new product development.   (7 marks) 

c) Sales forecasting is a process.  Outline the benefits of sales forecasting to new product 

development.                                                                                                          (8 marks) 

d) Innovation is a continuous process, discuss the steps involved in the process.     (7 marks) 

 

QUESTION TWO (20 MARKS) 

 

Analyze the steps in new product development process giving practical examples for each stage. 

                                                  (20 marks) 

 

QUESTION THREE (20 MARKS) 

 

a) Discuss the techniques for forecasting.                      (10 marks) 

b) When developing a new product, marketers conduct market analysis.  Discuss the reason 

for market analysis when developing a new product.                     (10 marks) 
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QUESTION FOUR (20 MARKS) 

 

a) Strategic planning for new product development plays an important role.  Explain the 

importance of strategic planning for a new product.                                           (10 marks) 

b) Analyze the importance of innovation to marketing.                                (10 marks) 

 

QUESTION FIVE (20 MARKS) 

 

a) Give reasons why in new product development conducting market testing is important. 

                                      (10 marks) 

b) Success of new product introduction to the market depends on how the product was 

launched.  Analyze the role of strategic product launching.                                (10 marks) 

 

 
 


